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Market Share By Country 
(estimated) 

Highest Market Share Present Market Share 

Norway 9.0 9.0 

Switzerland 5.7 4.6 

Belgium 2.9 2.2 

Netherlands 2.8 2.3 

Finland 2.5 2.5 

U.S.A. 1.3 0.4 

Kuwait 0.5 0.5 

Germany 0.2 0.1 

Saudi Arabia 0.1 0.1 

Bahrain 0.1 0.1 

United Arab Emirates 0.01 0.01 

Qatar 0.02 0.02 

Oman (Recently launched; figures unavailable) 

Type of Product in Each Country 

There are basically two types of Barclay cigarette. The 
original product which has channel ventilation only and a 
modified product which has both channel and conventional 
ventilation. The type of product sold in each of the countries 
is as follows: 

Norway - believed to be original 

Switzerland - original 

Finland - original 

Benelux - original 

Germany - modified 

U.S.A. - modified 

A recent sampling of Barclay has revealed that both types of 
product are on sale in the GCC countries, which suggests that 
in these markets the original is gradually being replaced by 
the modified version. 

Kuwait - original 
Saudi Arabia - original 
Bahrain - original 
Qatar - modified 

United Arab Emirates (Dubai) - modified 
Oman - original 


Source: https://www.industrydocuments.ucsf.edu/docs/jxdk0000 
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an interest in the German DIN standard for solving the dilemma 
on how to test channel ventilated cigarettes. 


Germany 


Following litigation and the involvement of the German Health 
Authorities, in April 1985 an agreement was reached between BAT 
and the rest of the industry to adopt a preliminary testing 
standard for channel ventilated cigarettes. This requires an 
additional testing step (to test with channels open and closed 
at the mouth end, and to take the average tar value of each 
result), which results in a tar and nicotine value for Barclay 
of 6 mg. and 0.6 mg. respectively. 


Switzerland 

Although litigation is still continuing, as an interim measure, 
the Federal Health Authorities have prescribed that BAT display 
two sets of numbers on the pack: 


"Tar 1 mg. Nicotine 0.2 mg. 

If ventilation blocked : Tar 11 mg. Nicotine 1.1 mg. 
Benelux & Finland 


BAT launched Barclay in the Benelux and Finland with claims of 
1 mg. tar. In Belgium, litigation is still continuing, but so 
far without success; in the Netherlands and Finland there has 
been extensive contact with the authorities, but the matter is 
still pending. 


Norway 

Following investigations by the Health Authorities, on the 1st 
of May 1986, Norway formally adopted new regulations which 
require channel ventilated cigarettes to be measured by the 
German DIN testing standard. Therefore, in Norway, Barclay is 
obliged to declare the same numbers as in Germany, namely, 6 
mg. tar and 0.6 mg. nicotine. 


U.S.A 


In keeping with the injunction presently in effect, B & W 
requested and received FTC approval to advertise 3 mg. (kings) 
and 5 mg. (100 mm) "as authorized by FTC" (July 1986); B & W is 
also permitted by the courts to continue saying "99 % tar 
free". A revision of FTC methodology is still pending. 


Austria, France, Italy, Sweden and the United Kingdom 

Barclay has not been introduced in Austria, France, Italy and 
Sweden where the government-owned tobacco companies have 
refused to distribute the product. In the United Kingdom, 
Barclay was not launched with a channel ventilated filter after 
the authorities made it clear that the 1 mg. rating would not 
be accepted. 
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Presentation 


There are at least four different package representations as to 
tar yield. 

Norway - 6.0 mg./0.6 mg. on the pack 

Switzerland - "Tar 1 mg. Nicotine 0.2 mg. 

If ventilation blocked : Tar 11 mg. Nicotine 1.1 mg.' 

Finland - 1.0 mg. tar on the pack 

Benelux - 1.0 mg. tar on the pack 

Germany - 6.0 mg./0.6 mg. on the tax banderole 

U.S.A. - 3.0 mg. tar on the pack 

In each of the GCC markets Barclay is sold with the 1 mg. 
number printed on the pack. 


Advertising 

In the United States, Barclay is advertised as 99% tar free and 
shows the 3 mg. pack in its advertising. In the Scandinavian 
and the GCC markets, Barclay has been extensively advertised in 
the transnational press, originally emphasizing the 99% tar 
free claim as well as showing representations of the 1 mg. 
pack. However, a recent review of the transnational press 
indicates that the general campaign has now shifted away from 
representations of the tar yield to a "Pleasure by design" 
theme, which shows no numbers in the advertisement. 

In those countries where local tobacco advertising is legally 
permitted and where Barclay is sold as a 1 mg. cigarette, its 
advertising tends to emphasize the 1 mg. number. 

In a majority of the duty-free markets in Scandinavia, Barclay 
is still being heavily advertised as a 1 mg. cigarette. 


The Legal Position in Each Country 


The GCC Countries 


The Gulf states are in the process of deciding on a testing 
methodology for cigarettes, which will be the applicable 
standard for the whole GCC region. This may include a 
recommendation of the Labs Specialist Committee (a special 
working committee comprising of technicians from each of the 
member states) to: (i) develop an ISO based method; (ii) to 

suspend the sale of cigarettes using modern technology which 
cannot be tested by conventional methodology, until an adequate 
test method is devised. GCC testing officials have indicated 
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